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The 14th batch of the International Programme in Management for Executives (IPMX) consisted of
109 students from various industry and functional backgrounds representing - IT/ITES, Consulting,
Automotive / Manufacturing, BFSI, Retail / E-Commerce, Energy/Oil and Gas, and Others with an
average of about eight years of industry experience.

Despite the continued impact of Covid-19, IPMX witnessed a remarkable placement season.

No. of students opting for placement 108

Continuing further education 01

Break-up of offers

a) Placement from campus process 107

b) Placement outside the process 1




RECRUITERS AND ROLES OFFERED

Reposing their faith in IPMX, 80+ companies from varied industries participated in the placement
process, out of which 20+ made final offers across various functions. Some of the leading recruiters

include:

Google
Accenture
Publicis Sapient
Axis Bank
Flipkart
Ernst & Young
eClerx
Adidas
HSBC
Infosys

Jio Platforms
Mensa Brands
MAQ
Incedo

Gujarat State Petronet

FarEye
Virtusa
Delhivery
FarEye
LTI

Students were offered middle and senior-level management positions across various functions.

Typical positions offered were — AVP, Lead Strategist, Sr. Product Manager/Product Manager,
Manager/Sr. Manager, Consultant/Sr. Consultant, Technical Program Manager.

Functional

Break-up

B Consulting

B Product Management

B Strategy & General
Management

B Analytics & Digital Strategy

B Project Management

B Supply Chain & Operations

B Program Management

The offers were received from organizations across industries which paved the way for aspirants to

successfully shift their industry, roles, or functions of their choice.



Industry Mix

Consulting

IT

ITeS
E-Commerce/Retail
BFSI

Logistics

Manufacturing 1%

Oil & Gas P1%
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COMPENSATION
Median CTC 24.00

Average CTC 24.66




