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Results indicate that ICT users 
are making significantly better 
quality decisions as compared to 
non-users. Further, correlation analysis between 
frequency of ICT use and socio-demographic profile of 
livestock farmers indicate a significantly positive 
relationship with a number of factors, which provides 
practical insights for designing target based ICT driven 
information system for livestock sector development.

Abstract: 
The rapid growth in the demand for high value 
agriculture of which livestock products constitute the 
major share, and fast changing livestock production 
system necessitate the provision of efficient flow of 
information to the livestock farmers for better decision-
making. This paper analyses the use of information and 
communication technology (ICT) based services for 
livestock information delivery based on primary survey 
of 342 livestock farmers in of Uttar Pradesh.The 
differences in quality of decisions on various livestock 
practices between users and non-users of ICT driven 
information system have been assessed using analysis 
of variance (ANOVA) technique.

Ali J. ‘Use of quality information for decision-making among livestock farmers: Role 
of Information and Communication Technology’, Livestock Research for Rural 
Development,  23(3), March 2011. ISSN 0121-3784

Participated by 240 executives from various 
organsiations the study shows the importance of 
managing employer brand image for existing 
employees through highlighting the difference between 
the existing and preferred levels of employer attributes. 
It further highlights the relationship between employer 
brand attributes and job related attitudes showing how 
these attributes impact them.

Abstract: 

The race for an employer to be seen differently has only 
intensified in recent years mainly due to the availability 
of multiple opportunities and scarcity of good quality 
talent in the emerging markets. Employer branding is 
fast emerging a potential tool not only to communicate 
the potential employees but also to the existing 
employees that the value proposition of the current 
employer supersedes their competitors.

Priyadarshi, Pushpendra, ‘Employer Brand Image as Predictor of Employee 
Satisfaction, Affective Commitment & Turnover’, Journal: Indian Journal of Industrial 
Relations,46 (3) January 2011:Pp: 510-22

Articles in Magazines 
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Research Publications
Journal Publications

Research Publications

Raina, Roshan Lal, ‘The Continuing Evolution of Library-Publisher Negotiations in India: A Consortium Initiative for Indian Management 
Schools’. Invited paper presented in the ASA Conference 2011 on 'Recession is the Mother of Invention', held in London during February 21-22, 
2011.

Abstract: 

The paper, while highlighting issues related to: (i) Recession in Indian Context; (ii) 
Indian Higher Education Scenario; (iii) Technical & Management Education; and (iv) 
Quantity vs Quality: Issues & Concerns, traced the genesis of Consortium Initiatives 
in India. Projecting (and illustrating) the document resource base; infrastructural 
facilities; professional manpower strength and the range of the services offered by 
the LICs of IIMs, areas of resource sharing and cooperation were outlined.  In 
particular, an analysis of the data of the journals and periodicals subscribed to by the 
four IIMs and the expenditure involved therein had revealed that as against a total of 
2072 paid subscriptions, IIMs were receiving only 1298 titles, a duplication of 773 
subscriptions. The extent of duplication in subscriptions for foreign journals was of 
the order of 37 per cent (476 out of a total of 1297).

Giving such an illustrative background about resource 
sharing and cooperative activities among the IIMs, the paper 
outlined the approach and establishment of a  consortium 
initiative  Electronic Resources for Indian Management 
Schools -  (ERIMS) for electronic resource development at 
not only IIMs but also at other management education institutions in India. This was 
done under the INDEST  Indian Digital Library for Science and Technology  project 
initiated and supported by the Ministry of Human Resource Development (MHRD) 
of the Government of India (GOI). The paper also outlined the evolution of Library-
Publisher negotiations, as a win-win situation on growth in subscription of journals, 
e-resources and databases in IIMs during a ten-year period of 2000 and 2010

Conference/Seminar Publications

Raina, Roshan Lal,  ‘Marketing of Information Services’. Invited paper presented in the International conference on 'User Empowerment through Digital Technologies' , 
organized by National institute of Fashion Technology at IIC, New Delhi, during February 15-17, 2011

Abstract: 

Justifying that the rich learning resource base, state-of-the-art facilities and services 
held by LICs remain grsossly underutized if not unused, the paper justified the 
absorption of marketing approaches in the LIC context as a means to help LICs 
achieve their basic objective of providing right information to right user at right time 
and at right cost. 

. It also advocated for bringing in marketing orientation in the LICs to ensure: (i) 
increased information awareness or consciousness among their clientele; (ii) 
optimal utility of the rich learning resources base of their LICs; and (iii) sustained 
development of their LICs, through revenue generation.
 

Case Papers

Payal Mehra (2010) "Communicating in a crisis: The Case of Jet Airways” in Emerging Markets: Case Studies Collections Excel Publications 

Abstract :
The case is presented in a narrative format of a real life scenario involving Jet 
Airways, a private airline operating from India. The central idea of the case is 
communicating in a crisis and the role of the business leader as communicator. The 
case presents the organizational communication issues faced by Jet Airways during 
the retrenchment crisis and the call to strike given by its pilots in the year 2009. The 
overriding issues the protagonists face in this case are: Could communication with 
the pilots and the staff have been different than what it was? Could the crisis been 
averted if effective internal communication strategies were in place?

 Finally, what is the best way to communicate to media as 
well as employees in a crisis?

The teaching note includes: (1) the abstract; (2) the learning 
outcomes; (3) target audience; (3) use in instructional 
sequence; (4) Functions of the students in the case study 
and assignment questions; (5) teaching themes and lessons 
from the case; and (6) readings and references. It does not contain an analysis of 
the case. 

Articles in Magazines

Samir K Srivastava, ‘Full of Promise’, Logistics Times, Volume 1, Number 10, February 2011, pp. 28-30

Abstract :
The last few years have been defining years for supply chain 
management (SCM) in India. SCM growth is influenced by 
regulatory and economic environment as well as by existing 
and upcoming resources and infrastructure. Foreign 
companies are keen to explore in India, as it is a great place 

for outsourcing, licensing, franchising, joint ventures, and tax 
benefits like R&D credits and income tax exemptions in special economic zones. 
Our infrastructure comprising roads, railways, airports, seaports, information & 
communications technologies (ICT) and energy production is growing rapidly to 
match that of the developed countries.

 The growing Indian economy and expanding supply chains have started positively 
reinforcing each other. Gradually, economies of scale/ scope for supply chain 
entities to experience win-win scenarios are showing up. Implementation of GST 
(Goods and Services Tax) is likely to make supply chains in India more responsive 
and cost-effective. On basis of these emergent trends, the year 2011 promises to 
provide a further impetus to the growth and development of SCM. 

The full article is available at: http://issuu.com/rajmisra/docs/lt_february_2011/28.
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Other Assignments
Prof.S.B.Dash was invited for, and participated in a roundtable workshop on “Researching Rural Market & Consumer” organised by MART Knowledge Centre, on 
February 09, 2011 at India International Centre, New Delhi. The purpose of the roundtable was to explore innovative approaches to research rural markets and applying 
appropriate tools & techniques. The roundtable provided  a valuable  forum for discussion and debate on how to best decipher the rural marketplace and map the consumer 
mind sets to design relevant product and marketing strategies in emerging rural market.. 30 to 40 members from research and marketing fraternity and academicians 
across country participated in this exploratory dialogue.

Prof. Payal Mehra is currently serving as the Program Committee Member for the Information Management track of ICISTM-2011,  to be held at MDI Gurgaon in March 
2011

Other Assignments

Prof Roshan Lal Raina,  Chaired Technical Session 4C in the International Conference on Digital Libraries and Knowledge Organisation, organised by MDI Gurgaon, 
during February 14-16, 2011. Also acted as a panelist in the panel discussion session on 'Knowledge Organization, Access and Promoting Sustainable Development, 
organised as part of the Conference on February 16, 2011. 

Prof Yasmeen Rizvi,  participated as a panelist at IIT Kharagpur in the flagship event 'B-Plan- IIT Kharagpur' Business Plan Competition on 29th January 2011, during 
'Kshitij 2011', the annual techno-management symposium of IIT Kharagpur.

Prof Yasmeen Rizvi, was invited at 'Kshitij 2011' the annual techno-management symposium of IIT Kharagpur,  as a panelist in the panel discussion named "Conflux" on 
28th  January, 2011.
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Management Development Programs
Forthcoming 

S.No Program Title Program Director Dates Venue

LucknowProf. R L Raina & 
Prof. Yamini P Sahay

March 3-5, 2011Strategy for Effective People Management for Public Prosecutors  of 
U P Govt.

1

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Prof. R L Raina

Prof. R L Raina & 
Prof. Yamini P Sahay

Prof. Payal Mehra &                  
Prof. Yasmeen Rizvi

Prof. Payal Mehra &
Prof. Yasmeen Rizvi

Prof. Pankaj Kumar

Prof. Jabir Ali

Prof. R L Raina &
 Prof. Yamini P Sahay

Prof. Manoj Kumar &
 Prof. Anita Goyal

Prof. Manoj Kumar & 
Prof. Anita Goyal

March 7-9, 2011

March 7-9, 2011

March 10-12, 2011

March 13-15, 2011

March 14-16, 2011

March 14-18, 2011

March 16-18, 2011

March 24-25, 2011

March 28--29, 2011

Strategic Corporate Communication

Strategy for Effective People Management for Public Prosecutors of  
U P Govt.

Strategy for Effective People Management for Public Prosecutors  of 
U P Govt.

Strategy for Effective People Management for Public Prosecutors  of 
U P Govt.

Coaching and Mentoring for High Performance

Agribusiness Supply Chain Management

Strategy for Effective People Management for Public Prosecutors  of 
U P Govt.

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

2

3

4

5

6

7

8

9

10

11

LucknowProf. Himanshu Rai &
 Prof. Atanu Chaudhuri

March 14-18, 2011Managerial Effectiveness for RES Executives

Lucknow & Sydney

Lucknow

Prof. Pankaj Kumar &
 Prof. A Vinay Kumar

Prof. Jabir Ali &
 Prof. Ashwani Kumar

March 28 - April 9, 2011

March 28 - April 8, 2011

Advanced Management Progarmme for RBI Executives

Data Mining and GIS for Decision Support in Agriculture (NAIP)

12

13
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Management Development Programs
Concluded

S.No Program Title Program Director Dates Venue

Lucknow

Lucknow

Lucknow

Lucknow

Noida

Prof. A Vinay Kumar &
 Prof. Ashish Dubey

Prof. A Vinay Kumar &
 Prof. Ashish Dubey

Prof. Prakash Singh

Prof. A Vinay Kumar &
 Prof. Ashish Dubey

Prof. Shailendra Singh

February 3-4, 2011

February 7-8, 2011

February 4-6, 2011

February 14-15, 2011

February 14-18, 2011

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

Finance for HR Managers

Conceiving and Delivering Business Value for Ambuja Aasman 
Dealers

Personal Growth through Self Exploration

1

3

2

4

5

Lucknow

Lucknow, Melbourne 
& Sydney

Prof. Sushil Kumar (OM) &
 Prof. K N Singh

Prof. Pankaj Kumar &
 Prof. A Vinay Kumar

February 14-18, 2011

February 14-26, 2011

Project Management

Advanced Management Programme for the Execuitves of Reserve 
Bank of India

6

7

Noida

Noida

Prof. Jabir Ali &
 Prof. Sushil Kumar (CFAM)

Prof. Rajeev Kumra

February 17-19, 2011

February 19-21, 2011

Managing Livestock Sector for Economic Development

Advanced Selling and Sales Force Management Systems 

8

9

Lucknow

Lucknow

Prof. Payal Mehra & Prof. 
Yasmeen Rizvi

Prof. Sushil Kumar (CFAM)

February 21-23, 2011

February 21-25, 2011

Strategy for Effective People Management for Public Prosecutors  of 
Govt. of U P

Leadership for Innovation in Agriculture 

10

11

LucknowProf. Samir K Srivastava &       
Prof. Payal Mehra

February 21-25, 2011Managerial Effectiveness for RES Executives
12

LucknowProf. Samir K Srivastava &       
Prof. Payal Mehra

February 24-26, 2011Strategy for Effective People Management for Public Prosecutors  of 
Govt. of U P13

LucknowProf. Payal Mehra &                 
Prof. Yasmeen Rizvi

February 28 -March 2, 
2011

Strategy for Effective People Management for Public Prosecutors  of 
Govt. of U P14
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Events during the month
Noida Campus

From the Press
Name of the Publication :  The Statesman
Edition                              :  New Delhi
Date                                  :  01/2/11

Noida Campus
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From the Press
Name of the Publication :  Financial Express
Edition                              :  New Delhi
Date                                  :  14/2/11 

Name of the Publication :  Hindustan Times
Edition                              :  New Delhi
Date                                  :  02/2/11 
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From the Press

Name of the Publication :  Financial Chronicle
Edition                              :  New Delhi
Date                                  :  21/2/11 

Name of the Publication :  Times of India
Edition                              :  Ahemdabad
Date                                  :  19/2/11 
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From the Press

Name of the Publication :  Times of India 
Edition                              :  Mumbai
Date                                  :  21/2/11 

Name of the Publication :  Hindustan Times
Edition                              :  Mumbai
Date                                  :  29/1/11
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From the Press

Team Samavaya 

Bharat Bhasker (Professor in Charge)
Corporate Communication & Media Relations

Indian Institute of Managemet, Lucknow.
Prabandh Nagar, Off Sitapur Road Lucknow - 226013

Phone : 91-522-2736670 / 2736671, Fax : 91-522-2734025. 
Email: bhasker@iiml.ac.in, ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)

Name of the Publication :  The Tribune
Edition                              :  New Delhi
Date                                  :  18/2/11 


